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Abstract

This academic article aims to explain about Guidelines for managing communication through
online social media to promote the marketing of the hotel business in Nakhon Si Thammarat Province are:
1) to study the concept of social media communication management to promote the marketing of the
hotel business in Nakhon Si Thammarat Province. 2) Guidelines for social media commmunication management
to promote marketing of hotel businesses in Nakhon Si Thammarat Province. Nowadays, social media
communication is a very popular activity. able to connect people all over the world and real users through
social media which has a huge market size and number of customers affect decision of tourists who
have the opportunity to choose to stay in the province of Nakhon Si Thammarat. The hotel business in
Nakhon Si Thammarat province has a competitive advantage.

The results of the analytical study revealed that the hotel business, which is the service business,
is the heart of the business that influences the decision to choose the accommmodation of the service
users who must pay attention to the service users. Facilitate Provides comfort and entertainment as
well as recreation.

This academic article the author will present a method for managing social media communications
to promote the marketing of hotel businesses in Nakhon Si Thammarat province. Which nowadays marketing on
social media stepping in entering the digital age where the internet plays a role in connecting everything.
The service operation of the hotel business should take into account the following important factors:
(1) Create awareness of advantages and problems, (2) Increase search channels, (3) Have a variety of options,

(4) Give time to make a choice, and (5) Have channels. Assessment after using the service.
Keywords: Communication Management; Social Media; Hotel Business Marketing
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