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Abstract

In our contemporary society, communication has undergone a profound evolution propelled by
technological advancements, ushering in digital lifestyles that permeate human existence. This transformation
necessitates a corresponding evolution in societal attitudes towards news consumption and media interaction,
adapting to the integration of digital technologies into daily life. The advent of social media and other new
information technologies has revolutionized the landscape of public relations, transitioning it from traditional
forms to the dynamic realm of ‘New Media.’

The application of ‘New Media’ in public relations, particularly through social media platforms, offers
substantial advantages. It expands the avenues for gathering data from diverse sources and enables proactive
engagement with the public. Businesses have leveraged these platforms to enhance their marketing strategies,
thereby benefiting consumers. However, the utilization of online public relations necessitates careful
consideration due to its inherent advantages and disadvantages, including cost efficiency, time savings, and
the facilitation of resource sharing via social media.

Moreover, effective public relations strategies hinge on aligning with the interests, needs, and
communication behaviors of target audiences. This aligcnment ensures the meaningful and efficient

dissemination of information, contributing to successful communication outcomes.0.
Keywords: Proactive Public Relations; Strategies; Social Media
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7407, https://www.smejump.co.th/onlinemarketing-tips/online-sales-application/
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