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dasysiariu lngnan1Tidenudn Felnanmimuilemuagimudesgluseduduin (X = 4.50, SD = 0.19) Han1sizeu
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Abstract

The objectives of this research were: (1) to develop motion graphic media on basic marketing strategies
to promote business practices for undergraduate students at King Mongkut’s University of Technology
Thonburi, (2) to examine the quality of the developed motion graphic media on basic marketing strategies,
(3) to compare students’ knowledge of basic marketing strategies for business promotion before and after
learning through the motion graphic media, and (4) to investigate students’ satisfaction with the motion
graphic media on basic marketing strategies for business promotion. The sample group consisted of 30
fourth-year undergraduates enrolled in the first semester of the 2022 academic year at King Mongkut’s
University of Technology Thonburi, chosen using purposive sampling. The research instruments consisted
of motion graphic media, a quality evaluation form, a knowledge test, and a satisfaction questionnaire. The
statistical methods used included mean, standard deviation, and dependent sample t-tests. The developed
media comprised 10 episodes covering key marketing strategy content, such as the 3C model, SWOT analysis,
4P marketing, AIDMA model, Product life cycle, As-is/To-be analysis, Reason Tree, PDCA, SMART, and Priority
Matrix. Each episode presented independent content units. The findings revealed that the motion graphic
media demonstrated very high quality in terms of both content and media design (X = 4.50, SD =0.19).
The students’ post-test learning achievement scores were significantly higher than their pre-test scores,
with a p-value of 0.01. Students reported the highest level of satisfaction with the media (X = 4.59,
SD = 0.07). As a result, it is possible to conclude that the developed motion graphics media are of high

quality, appropriate, and effective for educational purposes.

Keywords: Marketing Strategy; Business Principle; Motion Graphic Media.
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MngsRauuURaAnegmEnasdily feogrsiiiuldtafonadiiunues Grab uay Uber indnlangsiamaiiums
miaaaﬁﬂ’ﬂLLazmi‘viaqLﬁmﬁgmﬂﬁauim Agoda saudaunannedulveatne Ookbee uaz Wongnai fiadneassa
UIN1sMevaLaIaTIngARIa vauzfeiu waluladiiunisawu Wy Jitta uag StockRadars odalenial
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Raynor, & McDonald, 2015, pp. 44-53; Giones & Brem, 2017, pp. 44-51)
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Tandanuseanisigeadnvesjuilag (Kraus, Palmer, Kailer, Kallinger, Spitzer, 2018, p. 255) St MNFINAUUY
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Usngmssifsnanidenleslaenssiunainmsnanalangalvl Saddeuhugnseanidsiaviaesnafusuuuy
WARTI “Uanaunsaiulandlaiidanin” azﬁauiﬁl,ﬁu’hmmﬁﬂﬁwmqsﬁﬂuqﬂﬁﬁﬁaﬁuagjﬁ’ummmmm
TunsusuiuasneuausdsenuieanIsveuslaneg1esing nmsnanludagtuliliddadisinisnandun
indwheluuTinasnn q mnusiiunsliEnsineulangdianzyana (Personalized Service) Msad1suUszaunisal
Qﬂéjﬂ (Customer Experience) LLazm’ﬁa%Nﬂmﬁﬂﬁmﬂ%ﬁﬁﬂ (Kotler, Kartajaya, & Setiawan, 2017, p. 275) U3
FunammngaRIradsddn fuilnefunliinevaussdenusudfiannsouaumiuazain mMINsIAE LazAmAT
AuanAfg mwmmdwqaﬁ%ﬁﬁawwmmul,l,%qLmi'qé’huﬁumw%nmﬁENEJEJNLﬁm (Lamberton & Stephen, 2016, p. 170)

Tuusunvessemelng Mmshdeanisnaafdvialasuanuaulaegrannanausulyl lnewnizngs Gen Z
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284 Kolb (2015, p. 125) letauenseunsiseuiannuszaunisal (Experiential Learning Theory: ELT) Fetindndn
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TufifivesnudiBsnagns msnanAdvialionaflafivanssusinly udfesnisnseuuundn (framework)
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AlgFumsBusunninivnmssnunmsuimsgsiei mslilueaiBenagnsiindngruatuayuannsofiudsyaviam
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fisdndddiaunsiinu anudugudunagnsnsmanaddaduaulfivieudnisuidufianusadas
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p. 325; Moreno & Mayer, 2007, p. 320) Tudssindlve nuidevesneiiosd viyana (2561, ni 72) wuin nsl4de
o o A

ausyrImtsdedianynselindiuinludunsiiin anunsafinadugrsnienisiteuvesialiegedidud Ay Weswin
4 o i = | v Y Ao v v X
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2.1.1 mawseinguiiduladsvadgsia (3C) Usenausae Customer, Competitor waz Company
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1 .

Fadumsieneinguifduldidendniiiedestugsin etaelifsznounadlanainegnasoudiu iadu
anfn AnsisansuasmnAnssumsuilan maFsuifleutududs uasmsUssiiudnenmussgsianues Buaaild
Usglovtiagnadarionsimunnagninisgsialiiaonadesiuaniunsainain

2.2.2 msasnnagnsmenisiasizidaduniglusazaieuen (SWOT) n1534A518%8 SWOT (Strengths,
Weaknesses, Opportunities, Threats) updesilofitaelfosinsanunsaussdivanunisalienelusaznieuen
o munnagnsimingan nsszygauduazqnseuvessinsaugluiuloniauazdsanauaindinden
Paelosinsnunnazdnaulolduiugiau (Gurel & Tat, 2017, p. 1001)
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223 dunauiiteliungld (4P) wunfndiulszaunenisnann wie Marketing Mix (4P: Product,
Price, Place, Promotion) gnitaudulag McCarthy (1960, p. 80) tieidunsaulumsmaukunagysdunisnain
lagNTsivuARaN v FUA N9RITIAN PDMNTIRT WY uaznsANESINSRaNATiE AL Tedaelfesdng
dhilanguanAnlaegnediusednsaim (Kotler & Keller, 2016)

224 W\Ismlﬁ%ﬂmemw’mﬂﬁ%aﬁumqﬂﬁﬂ (AIDMA) Tuiaa AIDMA (Attention, Interest, Desire, Memory,
Action) s3Ustunoumsiadulatovesiuslon sausinisius nafineweauls anusiesnts msansh sudsnisddu
Tade lumailldumssensuiumngdmiunmsiniseaauasnseansiddavan Isemeluuiundenuiy

2.2.5 19958 InnansTeuat (Product Life Cycle: PLC) 29957nnans ausiuuseandu 4 34 @A Introduction,
Growth, Maturity Wz Decline atagliosdnsanunsaruuanagnifivanzasilunsiazdas 1wy msamuieasnsnsiug
TusyeziSudy vﬁiamsU%’Uﬂaqwaﬂﬁaamé’fuwuiuiwwmﬁﬂ (Levitt, 1965, pp. 81-94)

2.2.6 MFIATILAAUUANAN (as is/to be analysis) WunsilSeuiiisuanimtagiuvenssuiunis
(As Is) fuanmiideanslueuan (to be) ilemvesinauazuumaiaLAIesle nszUINT VidenagmdnegsAa
T%Tiseansnmanndu (Harmon, 2019, p. 335)

2.2.7 nsliduliiuiamana (reason tree) umeadansiasesitymiveliguimsvierdFeu
anusoupsuAudIus AuvLarnasg 1 dusz UL TnensuanUssiiuannymmvanesnunduanve ges 9 wae
MANUENNUS ST s?faézhsiﬁﬂﬁl,lﬁﬂzymﬁmmmamq:u (Buzan, 2018, pp. 26-202)

2.2.8 msUFuugmaimuNsinnusgwieies (PDCA) 2595 PDCA (plan-do-check-act) 984 Derning
WuFestioflflumsusuusmuamuazUssavsnmussnmsmiiuny Tneliunsnuny maaosilR nseaeuna
LLa%U%}UUEQLLfﬂﬂJ@ﬂ’NﬁE}LﬁBQ Lﬁ@ﬁ%ﬁqmmﬂmmiﬁwmﬁé'ﬁﬁu (Deming, 1986, pp. 28-225)

2.2.9 Mg (SMART) Wunrdnnsivusiihvinefitsnuasiany A Specific, Measurable,
Achievable, Relevant kag Time-Bound n1stavannis SMART @aglvduuneiinnudnay Taxalaass wazaiuise
ihlUUfURlaeg1aiiuszd@nsnin (Doran, 1981, pp. 35-36)

2.2.10 lmsngszAuaNdIAty/AaLsanau (Priority Matrix %39 Eisenhower Matrix) nsngsziu
arwdduazanusuduededislunsiadiuanuddyuesiu newlsnuesndu 4 nau laud ddayuay
15999U dnAeyua iy liddauais sy wazlddAnuazluiseou mﬂ%m’%ﬂsﬁﬂhaiﬁﬁﬂizﬂaumiu%mmm
wagnsnwenslaegneliusz@nsnin (Covey, 1989, pp. 89-126)
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Foludunsiin (motion graphic) lugUwUUAsRITaTiHaLNA LIz 9BIAUTENBUNTITIN AmiAdowln
foamu wandes Weatemsdoasiiiniufnn dilaie ussinaulainniu deusiavilldsunnuiisuesunsvans
fsluasnsgsfe Mafeansnsnann uasnsinu esnanansathiaueiomiidudeulidlaldheussnsedu
AuaulaveSeuVseRsuA1s (Krasner, 2008, p. 62)

TudumsSeunisaeu deludunsiiinldiunssensuinduniealodfyiitioiaiuaiinisGous
I@aawﬁ’wé'ﬂﬂﬁmqﬁmﬂﬁﬁﬂuif@ha%wmEJ‘vm (multimedia learning) ¥ Mayer (2021, p. 325) FidoTinaunany
Amazdssegiamnzaaz ez ansnwnnsiud msendn uazarthlevesdouldfnidesuuuuteny
Winsegraiier iAdees Moreno & Mayer (2007, p. 320) faszyindedumesueniimuazludunsifinausansedu
TiAnnsiidausan (engagement) wazn1sAndsan (deep learning) ldRnindenaiu
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NANFIDENS

ndusegnsildlunsinuedall fe hAnwdda 4 madeuit 1 Ymsfinu 2565 unimendomelilad
NIEIDUNAFUYT I 30 A IneliiBn1siionuuuanza (purposive sampling) Lﬁaamﬂﬁaamsﬁj!%auﬁmumiﬁau
Fndumsnaauaziitugrumssunstansinuiielfaenndestuinguizasdnive mafadendudumsded
Guantmuaanstivine fio earagmansonamnsauasmelilad antudonmeivinalulatuazdoasnsiin
Hunguuszrnaiame wasdadentindnwsudi 4 seualunmaindananuidundguiosg

3.2 W39l iglunisive
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3.2.1 #elutunaiin GesnagnsnisnainilossuiioduasunisingsiadmsuinfnwUSygns

£

3.2.2 wuuUssiiunun nvesdeludunsiin Baanagvsnisnainilosduivedasunisigsfadmsy
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UnfnwUIeyeyn3 TnguuulssiliurunsnsIaeuAMANAULEN UagAUED INEWLIYEY 3 viTu KanTUsIY
AUNNMERYIAUERnARBIYBilan (Index of Item-Objective Congruence: I0C) ladnnaeagsening 0.80-1.00

q

2

I~ ! I

Fefiodneglunaueiannn (= 0.50) wansiuuuyssidiusianuanzay aunsadiluldlaes

323 wuvedeudesnagnsmanaadosiuiieduaiunisissivdmiuinAnu Uiy esuuuragey
fi$117u 20 9 Hunuuusil 4 Fuden (multiple choice) AsoUARILEBMMANLRAUsEAFN9EELS nTaaoUAYIL
nsadadlevlnefiFentng 3 viu wut f 10C agsewing 0.80-1.00 Fsfiotroglunnsitunn uazlinsesinmnm
wuunageusiedenuin A1ANeIn (difficulty index: p) 8gsening 0.35-0.70 Jadnegluinmueidtg-Uiunans
Aeuaguunede (discrimination index: ) agsEwing 0.32-0.58 agluinasinnnuidesiuvvesuuunaaeulagis
KR-20 winiiu 0.82 agluinauias wanzausian1siang

a o

3.2.4 woulszdiueufianslades nagninmsnanlesuiioduaiunisigsisdmiuinAnwusyan
w3 wuuUszduanuiinelafidnuasdunnnsuszanme 5 seau (lkert scale) §1uau 9 o Aseumau 3 Au leun
(1) silown (2) nstiiaue waw (3) Ustlomifildsu lnonsraaeumumsadadevlnedideasiey 3 viw wut d 10C
9g58m719 0.80-1.00 Fedtotroglunasinann wazarsidesiureauuuasuauseafia Cronbach’s Alpha Wiy

0.93 agluszAuawn wansiuwuvgeunuinuaenadesnsluiiiey
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